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Video is Taking Center Stage 

• Social video content 
generates 1200% 
more shares than text 
and images combined. 

• Viewers retain 95% of 
a message in video 
compared to 10% in 
text only. 

• Video accounts for 
nearly 80% of all 
consumer traffic. 



CASTATEPARKS 
Posts 

e castateparks 

Liked by gloslounge and 427 others 

castatep 
waterway 
pack safe 

Videos 

• Pre-recorded  
• Live 
• Animations 
• Slideshows 
• Shared 
• #RelevantHashtags 

https://www.youtube.com/watch?v=EHjifWgcLYo


 

  
  

 
  

Video Do’s and Don’ts 

Do 
• Build a good YouTube 

channel 
• Consider live video like 

Instagram/Facebook 
• Tell a story to entertain 

and inform 

Don’t 
• Use only one platform 
• Treat your social media 

site as a final stop – 
link to websites 

• Create long videos that 
lose viewers 



 

   
   

   

 
 

   

Facebook: Algorithm Change 

• Facebook is now focusing news feeds to show personal 
content over business content. 

• All followers may not see posts 

• What can you do to been seen? 
• Tag Trending Topics 
• Timing and Engagement 
• Influencer Marketing Partnerships 
• Paid Ads vs. Organic Posts 



castateparkjobs 
Humboldt Lagoons Slate Park 

castateparkjobs California boasts 280 
beautifu l parks statewide and you could .. more 

View all 5 comments 

_morgan_organ Is there a job where you 
can iravel around doing a task at multiple 
different parks? Cause how can you choose 
just one? 

castateparkjobs @_morg an_organ there 
are so many opportunities al our state 

 
 

    

  
 

  

   

Instagram: Stories 

• Instagram Stories surpassed Snapchat 
by acquiring 250 million daily active 
users within a year of its launch 

• How can you use Instagram Stories? 
• Announce upcoming events and classes 
• Lead followers to your website 
• Live video 
• Conduct simple user polls 
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Types of Instagram Stories 

Events Live Video Click to Website 



  
  

 
 

  

  

Using Instagram Stories 

 Instagram can help increase visits to your 
website with the “Click to Website” links 

 The Instagram Story feature increases 
engagement, followers receive 
notifications, and can click to see what’s 
going on. 

 How to Write Good Instagram Captions? 
 https://blog.hootsuite.com/instagram-

captions-drive-engagement/ 

https://blog.hootsuite.com/instagram


 

  

 
 

 

Writing Good Captions 

• Know your audience needs/expectations 
• Use appropriate “voice” or “tone” 
• Keep captions short to avoid tapping for “more” 
• Pose a question 
• Invite people to comment (call to action) 
• Use important words first 
• Keep hashtags and @mentions at the end 
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#Hashtags -1 

• Users can see your posts even 
if they don't follow you. 

• It's not about the number of 
hashtags you use, but the 
quality and relevance of the 
hashtags and content 

• Posts with at least one 
relevant hashtag average 
12.6% more engagement. 
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#Hashtags - 2 

• Different platforms – different 
Hashtags 

• https://blog.hootsuite.com/insta 
gram-hashtags/ 

• https://blog.hootsuite.com/insta 
gram-hashtags/#tips 

• Use Hashtagify.me to find the 
best Twitter or Instagram tags 
for your brand, 

https://blog.hootsuite.com/instagram-hashtags/
https://blog.hootsuite.com/instagram-hashtags/#tips
https://Hashtagify.me


  

  

 

 

 

#Hashtags Do’s and Don’ts 

Do Don’t 
• Use specific, relevant • Use common tags 

hashtags • Use vague tags 
• Research to see who • Use banned tags 

else is using a tag 
• Create simple, catchy 

hashtags 
• Use brand-specific 

hashtags 
• Partner with influencers 
• Look for trending #’s 



Social Media Management 



   
  

  

 

 

Building an Editorial Calendar 

• Create a monthly social media editorial calendar to organize 
content, to receive approvals and reach target goals. 

• Goals can include: 

• Drive viewers to your website 
• Provide and share news 
• Class sign-ups 
• Educate the public 
• App or info downloads 
• Gain followership 
• Increase event attendance 



 
 

 

 

Post Frequency 
Daily posting can bring viewer fatigue! 

Platforms Frequency Timing Use 

Facebook 3x/Week Thursday/Friday 
Afternoon 

• Events 
• Branding 
• Education 
• Video 

Instagram 3x/Week Weekdays 
Morning/Evening 

• Beautiful 
Imagery 

• Short Video 

Instagram Stories 2x-4x/Week 
Weekdays 

Morning/Evening 

• Education 
• Polls 
• Inspiration 
• Announcements 
• Tips 

Twitter 1x/Day Weekdays 
12pm-3pm 

• Announcements 
• News 
• Information 
• Outreach 
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Building an Editorial Calendar 

Use an Excel Spreadsheet and/or Hootsuite 
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Hootsuite 
Free Limited Use or Low Cost, Unlimited Use 

 How Hootsuite works 

 Hootsuite resources 

 Other alternatives 



 From Greg 

ij Hootsuite Planner Content Promote 0 Intro Guide 91 Feedback 

Planner « All Posts < > Nov 18 - 24, 2018 I TODAY I [ EXPANDED v I 

GMT Su n Mon Tue Wed Thu Fri 
-08:00 

1 8 1 9 20 21 22 23 
'2AM 

Californ ia State Parks 1 AM 

CAStateParks 2AM 

castateparks 
3. 

4AM 

SAM 

6AM 

7AM W CAStatcPuks W CAStateParks 

7:00•m · Road closures and 7:00am Ca fornia ,s blessed w,th 
Thanksg1vmg ho day traffic may 
impact your dn, e times. P ease 
g ve yourse f ample time to 11rnve 
ro your des: ra: or ard crecfl: 

0 

BAM W CAStatcParks 

8:00am We re thankful for all tha 

9 • 

. 0 AM W CAStatcPuks 

10:00am Our hean:s go ou-: to all 

Hootsuite Dashboard 



+ Add Stream + Add Social Network 

merri ll garbus @tuneyards 
2daysago 

Up in Humboldt area? THIS WEDN ESDAY 
I wil l be doing a discussion on radical ideas in art . 
livefromhsu Free for students! 
7pm - Kate Buchanan Rm 
we wa nt to hear what you all want to ... 
instagram.com/p/Bq7z0EVh6OU ... 

KTVU @KTVU 
2mmsago 

l!I .. 

ClQ 

George W. Bush hands Michelle Obama piece of candy at funeral 
for George H.W. Bush bit.ly/2Ef1 dQK 

• 
Molly Sullivan @Su llivanMollyM 
13 hours ago 

"An elected offici al should be free to do the people's business 
w ithout outside, undue influence," Jones to ld the board in a 
hearing to debate what sort of oversight - if any - the board 
should have over the sheriffs depa rtment. Story w/ @Stanton Sam 
sacbee.com/news/local/c ri ... 

l!I .. 

Hard closure on Encinal Cyn Rd j ust south of #Malibu city limit -

SCE & LA county work dlvr. it/QsvPjp 

• l!I .. 

8:55 AM: Spotter report of 24 hour rainfall total of 0.03 inches 
near Lemoore in Kings County. 

c:I Men tions CASta~eParks 

OllyOl lyinFree @OllyOllylnFree 
15 hours ago 

RT @CAStateParks #Campfire 

CA Sta te Parks @CAStateParks 

ClQ 

Please help protect w ildli fe in fire-impacted areas. Leaving 
food & wa ter out post-fire can do more harm than good. 

Wild life can suffer. .. 

• 
~ SLOCoastSP ®S.LOCoastSP 
Q° 17 hours ago· California 

Wow! What an honor to see this @SkypeClassroom 

#twitte rmoment showcasing some of the #virtualfieldt rips t hat 
@HearstCast leSHM has done over the last 3 years through 
@CAStateParks @portsprogram! What an annive rsary present 
@MicrosoftEDU ! Thank you! twitter. com/i/momentS/1069 ... 

l!I .. 

.. ReadyLACounty 5 more 

... Chris Giesige @Cgies1ge39 
'W 17hoursago 

Than k you fo r lett ing me know. However I do not know who the 
designer of the flier is in order to make the change. I will t ry to 
contaa the hall meeting planner though 

.. Show Conversation 

.. TheCACoast ,,, 3 more 

Aaron Peskin @AaronPeskin 

c:I My Tweets CAStateParks 

p CAStateParks 

t:::\. The Ca lifornia Coast @TheCACoast 
'f.l' 1 day ago 

NINE new fishing line recycling stations have been installed by 
@SFPort in San Francisco. sponsored by @CAStateParks' 
@Boat_Ca lifornia and the California Coastal Comm ission: 

sfexaminer.com/sf-insta lls-fi .. . 

~ ~:~o~~! i!;:nia Coast @TheCACoas, 

Cl 

Return of the Nat ives volunteer habitat restoration work day at 
Monterey State Beach this Saturday Dec. 8, 1 Dam. Meeting place: 

the Seaside State Beach Parking lot north of the Tides Hotel. Get 
deta ils at csumb.edu/ron/event-cale ... 

Nerworks Apps 

e CAStateParks 
Twiner 

11- @ 
Home Mentions 

J: ·-·-·-Followers Usts 

,+ Q. 
My Tweets Search 

0 

Hootsuite Dashboard 
Auto Schedule and Monitoring 
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Why use Hootsuite? 

• Monitor multiple streams in one place 
• Program posts to publish automatically 
• Allows more than one person to manage 
• Get activity reports including popular links and 

top followers 



California State Parks 
'-l'- September 4 at 12:51 PM · 0 

,, Like Page ••• 

Prairie Creek Redwoods State Park is participating this Saturday for 
#CABiodiversityDay to help gather data on the parks' wi ldlife, vegetation 

and giant redwoods. This #BioBlilz. happening statewide, wi ll help collect 
important data using the @inaturalist app to capture the unique habitat of 
species encountered and uploading thOse pictures to create shareable 

biodiversity data. Learn more here: https:/lwww.wi ldlife.ca.gov/biodiversity 
Let us know if you plan to participate! 

" Get More Likes, Comments and Shares 
Boost th is post for $30 to reach up to 4,800 people. 

18,063 
People Reached 

993 
Engagements N=dfii 

C t:"l · · Nicky Bradlev. Kim Lewis Korstad and 124 others 5 Comments 25 Shares 

Performance for Your Post 

18,063 People Reached 

408 Reactions, Comments & Shares 

319 107 
() Like On Post 

45 16 
0 Love On Post 

0 
.; Haha On Post 

5 3 
·•· Wow On Post 

13 8 
Comments On Post 

25 25 
Shares On Post 

585 Post Clicks 

236 15 
Photo Views Link Clicks 

NEGATIVE FEEDBACK 

212 
On Shares 

29 
On Shares 

On Shares 

2 
On Shares 

5 
On Shares 

0 
On Shares 

334 
other Clicks 

19 Hide Post 0 Hide All Posts 

O Report as Spam O Unlike Page 

Reported stats may be delayed from what appears on posts 

  
 

 
  

 
  

  
  

  

Organic Posts 

• A post with no advertising 
money behind it 

• Can be seen by people 
who already like your 
page/profile and by 
chance see it in their feed 

• Use tags and hashtags to 
amplify your post 

• Ask partners to share and 
retweet 



clJ ... 

Trying to catch a !better fishing spot? Check out 
the #CalifomiaRshingGuide to find the best 
fishij ng locations in California. 
https:/twww. wi ldlife .ca.gov/Fishing/Guide 

0 0 ·•· 3.7K 

[O Uke 

11 o Comments 382. Shares 

CJ Comment ~ Share 

  
 

  
 

 

 

Promoted Posts 

• A post with advertising money 
behind it (as little as $10) 

• Can be seen by your fans, 
but also by non-fans 

• Add targeting to enhance your 
post’s reach: 

• Geographic 
• Demographics: Gender, 

Age, Interests 



[D ... 

#CABoaterCard law new fo r 2018. CliC:k here to 
apply for your Boater Card today! 

californiaboatercard.c.om 
Apply N,ow! [ LEARN MORE ] 
How 10 Apply for Your Califomra ... 

43 Comments 49 Shares 

CJ Comment e:;) Share 

 
 

 

Ad Units/Sponsored 

Social Media “Boosts” 
• Click to website 
• Page likes 
• App downloads 
• Instagram Stories 

• Results can vary 



:-

Content Design 



High Performing Organic 
Facebook Posts 

Educational Visually Appealing 
0. Boat California 
~ Published by Victoria Uncommon [?I • March 2, 2017 · 

~ 

•• Like Page 

Do you operate a motorized vessel on #CAWaterways? Starting January 1, 
2018, the mandatory boating safety education law goes into effect. 
Boaters will be required to pass an approved boating safety exam and 
carry a lifetime California Boater Card when on the water. Check out our 
website to learn more! CaliforniaBoaterCard.com 

Boat California 
Published by Victoria Uncommon [?l • February 17, 
2017 · ~ 

111, Like Page 

Some may say t he water is bluer than t he sky in th is spot. Can you name 

this #CAWaterway? 

 
 

 
 

 

10K likes 
5.9K shares 

19K likes 
1.6K shares 



 

High Performing Organic 
Facebook Posts 

• Educational 
• Timely (Current Events) 
• Visually Appealing 
• Encourage Interaction: 

• Comments 
• Polls 
• Questions 



Boat California •• Like Page 
Published by Victoria Uncommon [?] • May 21, 2017 · ~ 

California boating facil ities at your fingertips. You won't get lost on the 
water with the BoatCA App! Download TODAY! 

http://boatcalitornia.com/ 

0 Boat California 
~ Pubnshed by Victoria Uncommon l?J • April 22, 2017 · 

"' 
•• LikePage 

How are you going to celebrate our beautifol blue planet? #EarthDay 

  

Lower Performing Facebook Posts 

Poor / Manipulated Imagery Inauthentic 

21 likes 
1 share 

37 likes 
6 shares 



    

 

 
 

 

Types of Images/Graphics 
(Always Obtain Photo Releases for Owned or Shared Images) 

Owned 
Image 

Designed 
Graphic 

Stock 

User 
Generated 

Content 
Image 



 
  

 
 

   

Photo Release Forms 

• Copyright License Agreement (If using a shared image) 
• Media Release Form (From persons shown in photo) 

Don’t need forms for Need forms for: 
• Employees or volunteers • Non-employees 

• Partner volunteers 
• Recognizable visitor faces 

Form not needed Form needed 



 

 

  
 

   

 
 

    

Post Do’s and Don’ts 
For Public Engagement 

Do 

• Keep it authentic and 
correct 

• Keep sentences short 
• Use relevant 

keywords/hashtags 
• Match your copy to the 

images you use 
• Take conversation 

off-line 

Don’t 

• Delete or hide 
comments* 

• Use abbreviations 
• Copy text (plagiarism) 
• Use jargon 
• Over post or become 

tiresome 

*Report rule violations to the social media platform being used. 
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It’s Your Turn! 

Always work as a team to create and build 
successful social media messaging. 

THANK YOU! 


	Social Media Strategies�
	Video is Taking Center Stage
	Videos
	Video Do’s and Don’ts
	Facebook: Algorithm Change
	Instagram: Stories
	Types of Instagram Stories
	Using Instagram Stories
	Writing Good Captions
	#Hashtags -1
	#Hashtags - 2
	#Hashtags Do’s and Don’ts
	Social Media Management
	Building an Editorial Calendar
	Post Frequency�Daily posting can bring viewer fatigue!
	Building an Editorial Calendar
	Hootsuite�Free Limited Use or Low Cost, Unlimited Use
	Hootsuite Dashboard
	Hootsuite Dashboard�Auto Schedule and Monitoring
	Why use Hootsuite?
	Organic Posts
	Promoted Posts
	Ad Units/Sponsored
	Content Design
	High Performing Organic�Facebook Posts
	High Performing Organic�Facebook Posts
	Slide Number 31
	Types of Images/Graphics�(Always Obtain Photo Releases for Owned or Shared Images)
	Photo Release Forms
	Post Do’s and Don’ts�For Public Engagement
	It’s Your Turn!



